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● 500,000 Social Media Followers

● 16,000 Business Engagements Projected to Support in 2024

● 20,000 Monthly Blog Readers

● 35,000 Newsletter Subscribers

● 63 Staff; 4 Statewide Offices

● 678 Media Mentions in 2023







Preparing for the Holidays

• Update signage

• Plan Social Media

• Events and Campaigns

• Local Marketing Opportunities

• Collaborating with other Businesses

• Telling Your Story

• Train Your Team

• How will you set yourself apart?





What is Non-Local Competition Doing?





















• Identify local vendors to do business with and celebrate them

• Events and networking opportunities for the holidays

• Have the best customer service possible and drive higher value

• Use local statistics to close deals for your 
company as locally owned for contracts 

• You won’t always be cheaper than the 
big guys – set yourself apart

• Opportunities for Your Local Company and 
Strategies
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